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Strategic business storyteller with 15+ years of turning complex, technical ideas into clear, compelling narratives people actually care about. 
I bring research, policy, and product detail to life in ways that resonate with communities, inform policymakers, and spark momentum. I create advocacy and education efforts that build excitement and understanding around autonomous mobility, data-driven advancement of city infrastructure, and AI transformation. 
I collaborate with executives, product teams, marketers, data scientists, and policy leaders to boost credibility, speed market entry, and drive real public impact.
WHY ME
NPR | MARKETPLACE | OREGON PUBLIC BROADCASTING	1/2012 – present
Transportation and Technology Journalist
I report on autonomous vehicles and emerging technology — and I’ve spent years telling the stories of where technology meets human experience: the cities absorbing it, the regulators scrambling to keep up, the communities deciding whether to trust it. With a Georgetown MPP and deep experience shaping mobility policy communications, I understand both sides of the deployment conversation: the technical realities AV companies must communicate and the skepticism they must earn their way through.

· Shaped public understanding of 12M+ weekly listeners by producing features on autonomous vehicle deployment and emerging tech for Marketplace, NPR, and Oregon Public Broadcasting
· Advanced audience engagement and helped deliver $500K+ in membership revenue through live, on-air fundraising appeals during public radio pledge drives
· Built public advocacy for transportation innovation by translating complex AV research, policy updates, and pilot deployments into accessible stories for diverse regional and national audiences
· Strengthened public awareness during urgent situations by reporting breaking news, weather updates, and safety information with accuracy, clarity, and calm under pressure
· Expanded community connection and daily listenership by producing local editions of Morning Edition and All Things Considered with audience-centered editorial strategy
JULIA PICKAR, CONTENT STRATEGY SERVICES	1/2014 – present 
Content Strategist 
Lead content strategy and storytelling for clients in transportation, mobility, and corporate learning, including StreetLight Data, The Presentation Company, and Jacobs. Create research-driven narratives, case studies, and trade features that show how data analytics strengthens mobility infrastructure across North America. Produce high-impact thought leadership—including a ghostwritten bestselling book—along with video scripts, blogs, landing pages, and editorial calendars that elevate brand visibility. Shape campaigns that anticipate stakeholder needs, reduce risk, and build strong policy and community relationships. Partner closely with executives, policy leaders, and cross-functional teams to deliver precise, timely stories.

· Expanded reach to 40K+ readers and generated dozens of new corporate clients by ghostwriting Amazon bestselling book, Everyday Business Storytelling (Wiley, 2021)
· Designed 20+ case studies, articles, and webinars that increased public sector adoption of data-driven mobility solutions for city and state DOTs and transportation advocacy groups
· Developed content strategy for award-winning corporate storytelling course (originally a Facebook pilot) that trained thousands of executives in hundreds of companies; crafted dozens of scripts for video version of courses
· Wrote dozens of blogs and print articles to demonstrate authority and elevate corporate training brand (Fortune 500 clients included Apple, HP, Pepsi, Meta, Disney and dozens more)
· Built editorial calendars and executed a social media campaign that drove a 10X increase in social followers and attracted dozens of participants to webinars
EXPERIENCE
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julia@juliapickar.com
(310) 283-8304
Portland, OR
More Info on:
inkedin.com/in/juliapickar
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PUBLIC AFFAIRS EXPERIENCE, CONT.
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KCRW | KPCC (Los Angeles)	10/2009 – 1/2012
News Producer
Lead news production for live, daily national radio programs covering politics and current affairs. Pitch high-impact topics, source and book subject-matter experts, and conduct deep background research to shape accurate, audience-focused conversations. Prepare hosts with concise briefing materials, key insights, and strategic interview angles that elevate public understanding of complex issues. Coordinate segments under tight deadlines, ensuring well-informed discussions that strengthen listener trust and support community engagement.
· Pitched political and current affairs topics for live, daily national radio news show reaching 2M listeners (KCRW’s “To the Point”).
· Booked and pre-interviewed world-renowned experts to debate politics and other daily news live on To the Point, Which Way, LA?, Air Talk (KPCC) 
· Conducted extensive background research on topics and guests, prepared host, and guided questions from control booth during 40-minute panel 
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Thought leadership and storytelling
Public affairs and government engagement
Transportation and mobility expertise
Strategic communications and persuasive messaging
Media relations and journalism
Advocacy through data-driven narratives
Cross-functional collaboration (policy, marketing, product management)
Social media campaign development
Event and webinar production
Stakeholder education and influence
Project and content management
Measurable impact tracking
Voice-trained
Advanced public speaking skills 
EXPERTISE






SELECTED PUBLICATIONS 
Radio Features
Congress debates federal regulation on self-driving cars, Marketplace, 2/6/2026
Seattle’s Great Robotaxi Experiment, Marketplace Tech, 8/2025
Cities look to prevent robotaxis from rolling into emergencies, Marketplace, 6/2025
Autonomous vehicles in the Northwest might be becoming a reality, Oregon Public Broadcasting (OPB), 3/2025
Print Articles
How Utah is building family-friendly bike infrastructure, Cities Today, 8/2022
Wary of speeding, Nashville is using big data to make biking safer, Cities Today, 6/2022
How Pittsburgh uses big data to make streets safer for all, Cities Today, 5/2022
Case Studies
Making the Case for Bus Infrastructure, StreetLight, A Jacobs Company, 11/2023
Optimizing Placement for Electric Vehicle Charging Stations, StreetLight, A Jacobs Company, 6/2023
How real-time data helps Caltrans analyze detours and fix traffic disruptions fast, StreetLight, A Jacobs Company, 1/2023
How Pittsburgh Rebuilt the collapsed Fern Hollow Bridge to better support pedestrians and bicyclists StreetLight, A Jacobs Company, 6/2022
How real-time data helps Caltrans analyze detours and fix traffic disruptions fast, StreetLight, A Jacobs Company, 1/2023 


























EDUCATION & CERTIFICATIONS 
Master of Public Policy (MPP), GEORGETOWN UNIVERSITY
Internship, National Telecommunications and Information Administration (NTIA), U.S. Department of Commerce
Bachelor of Arts, English Literature, BOSTON UNIVERSITY
Voice Training, TRANSFORMATIONAL VOICE 
Media Training, OREGON PUBLIC BROADCASTING, ongoing

julia@juliapickar.com
(310) 283-8304
Portland, OR
More Info on:
linkedin.com/in/juliapickar
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